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15.7% or 42,871,420 of USA DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.
Typical Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 48.8 years old
(.% older than average) and have a $95,927 (18.2% lower than average) annual household income.
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18.7% or 1,429,989 of CHI DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.
Typical Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 47.9 years old
(.9% younger than average) and have a $92,175 (18.1% lower than average) annual household income.
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13.3% or 766,786 of WDC DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.
Typical Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 48.4 years old
(1.% older than average) and have a $121,741 (12.6% lower than average) annual household income.
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13.% or 594,578 of SEA DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.
Typical Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 48.6 years old
(.7% older than average) and have a $102,384 (20.4% lower than average) annual household income.
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14.6% or 701,429 of PHX DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.
Typical Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 47.2 years old
(3.7% younger than average) and have a $89,004 (16.9% lower than average) annual household income.
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15.7% or 42,871,420 of USA DMA Adults 18 or older Used BURGER KING One or More Times in the past 30..
Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 29.2% less likely

to be a college graduate, 2.9% less likely to work full-time, 2.3% less likely to be married, 20.2% more

likely to be a parent of 1 or more children under

9.
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18.7% or 1,429,989 of CHI DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.
Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 36.1% less likely

to be a college graduate, 2.7% less likely to work full-time, 4.3% less likely to be married, 28.8% more

likely to be a parent of 1 or more children under

‘ 9.
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13.3% or 766,786 of WDC DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.
Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 28.4% less likely

to be a college graduate, 6.3% less likely to work full-time, 7.1% more likely to be married, 4.8% less

likely to be a parent of 1 or more children under 1
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likely to be a parent of 1 or more children under

13.% or 594,578 of SEA DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.
Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 25.8% less likely
to be a college graduate, 1.4% less likely to work full-time, 4.4% less likely to be married, 46.1% more
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likely to be a parent

of 1 or more children under 1

14.6% or 701,429 of PHX DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.
Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 10.4% less likely
to be a college graduate, .7% less likely to work full-time, 12.4% less likely to be married, 9.3% more
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2114t b Stage in Life: Adults 18 or older
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15.7% or 42,871,420 of USA DMA Adults 18 or older Used BURGER KING One or More Times in the past 30|days.
Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 5.2% less likely to

own their home, 16.9% more likely to own a lower valued home, 3.8% less likely to have a single-family
home, 10.6% more likely to have a dog.
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! 18.7% or 1,429,989 of CHI DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.
Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 5.6% less likely to
own their home, 17.% more likely to own a lower valued home, 4.3% less likely to have a single-family

| home, 7.4% more likely to have a dog.

mﬁm Type of Home:Adults 18 or older 4, ¢ Pets in Home:Adults 18 or older
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) 22.4%
9.8% 9.5%
7.5% s5.8% 23.9%
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: 13.3% or 766,786 of WDC DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.
Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 1.9% less likely to
own their home, 8.5% more likely to own a lower valued home, 7.1% more likely to have a single-family

| home, 28.1% more likely to have a dog.

m Own/Rent/Other:Adults 18 or older mﬁm Type of Home:Adults 18 or older 4™ Pets in Home:Adults 18 or older
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: 13.% or 594,578 of SEA DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.
Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 11.4% less likely to

own their home, 22.9% more likely to own a lower valued home, 12.2% less likely to have a single-family
home, 22.2% more likely to have a dog.

m Own/Rent/Other:Adults 18 or older mﬁﬂ Type of Home:Adults 18 or older 4™ Pets in Home:Adults 18 or older
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7 14.6% or 701,429 of PHX DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 daYs.
Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 7.6% less likely to

own their home, 5.4% more likely to own a lower valued home, 10.2% less likely to have a single-family
home, 17.7% more likely to have a dog.
L
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15.7% or 42,871,420 of USA DMA Adults 18 or older Used BURGER KING One or More Times in the past 30...
Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 1.3% more likely to
look up D-I-Y advice online, 7.5% less likely to always vote in local elections, 3.6% less likely to belong to a
gym, 8.2% less likely to fly domestic pa
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18.7% or 1,429,989 of CHI DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.
Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 1.4% less likely to
look up D-I-Y advice online, 16.5% less likely to always vote in local elections, 2.2% more likely to belong to

a gym, 8.9% less likely to fly domestic p
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13.3% or 766,786 of WDC DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.
Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 9.1% more likely to
look up D-I-Y advice online, 5.8% less likely to always vote in local elections, 9.5% more likely to belong to

a gym, 6.7% less likely to fly domestic pa
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a gym, 8.% less likely to fly domestic pa

13.% or 594,578 of SEA DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.
Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 13.3% more likely
to look up D-I-Y advice online, .3% less likely to always vote in local elections, 15.8% less likely to belong to
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14.6% or 701,429 of PHX DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.
Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 6.9% less likely to
look up D-I-Y advice online, 7.5% less likely to always vote in local elections, 7.6% less likely to belong to a

gym, 10.7% less likely to fly domestic p
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Past 30-days QSR Users: Adults 18 or older

1 time

2 times

3 times

4 times

5 times

6-9times

10times or more

15.7% or 42,871,420 of USA DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days
Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 20.% more likely to
use QSRs past mo., 6.5% more likely to use Sit-Down Restaurants past mo., 33.1% more likely to use Casinos

past yr., 69.4% more likely to smoke cigarette
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Past 30-days QSR Users: Adults 18 or older
e |

1 time

2 times

4 times -
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= who Used BURGER KING One or More Times in the past 30 days

Total Monthly QSR Users: Avg. Monthly QSR Meals:
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past yr., 44.5% more likely to smoke cigarett

18.7% or 1,429,989 of CHI DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.
Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 18.6% more likely to
use QSRs past mo., 6.3% more likely to use Sit-Down Restaurants past mo., 37.7% more likely to use Casinos
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€

1time

2 times

16.

8%

3 times

11.5%

4 times

5 times

6.4%

6 -9 times 6.5%

10times or more

= who Used BURGER KING One or More Times in the past 30 days = CHI
Total Monthly Sit-Down Re Users:  Avg. Monthly Sit-Down R ant Meals:
74.3% 69.9%

Drank Past 30-days. Adults 18 or o!der

2,661,877 34 8%
2,255,305 29.5%
2,041,618 26.7%
2,032,490 26.6%

8.0%
745, 9.8%

Liquor
Any Type of Beer
Wine

Imported Beer

Domestic Regular Beer

Domestic Light Beer

- ¥
| |

Microbrew / Craft Beer

# who Used BURGER KING One or Mare Times in the past 30 days mCHI

DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab

Top-10 Cuisines: Adults 18 or older

(Sit-Down Restaurants Used Past 30-days)

magan wvu:l nuu upscale Steakhouse Seafood
Burger

Sperts. na-

= who Used BURGER KING One or More Times in the past 30 days mCHI

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who Used BURGER KING One or More Times in the... [SSG,20 NN  27.0%

ol 1,679, 594 22.0%

Past 12 months Casmo Activities: Adults 18 or older

Slot Machines

1,889,299

861,587 11.3%

24.7%
Table Games (Craps, Poker, etc.)

Bar / Nightclub
Stage Show / Concert

Upscale Restaurant

31.6%

Sports Betting

Spa
2,415,508

hs: Yes

Other Gambling Casinos visited past 12

Used Past 30-days: Adults 18 or older

Vape

Cigarettes

= who Used BURGER KING One or More Times in the past 30 days = CHI

776

CHI
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Quick service restaurants used past 30 days: Burger King

/ Cannabis

= who Used BURGER KING One or More Times in the past 30 days =CHI



Past 30-days QSR Users: Adults 18 or older
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® who Used BURGER KING One or More Times in the past 30 days

Total Monthly QSR Users:
100.0% 82.1%
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Avg. Monthly QSR Meals:

Casinos past yr., 69.7% more likely to smoke cigaret

13.3% or 766,786 of WDC DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.
Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 21.7% more likely to
use QSRs past mo., 14.9% more likely to use Sit-Down Restaurants past mo., 37.2% more likely to use
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Quick service restaurants used past 30 days: Burger King
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Past 30-days QSR Users: Adults 18 or older
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past yr., 118.3% more likely to smoke cigaret

13.% or 594,578 of SEA DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.
Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 26.3% more likely to
use QSRs past mo., 2.1% less likely to use Sit-Down Restaurants past mo., 53.2% more likely to use Casinos
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Past 30-days QSR Users: Adults 18 or older
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= who Used BURGER KING One or More Times in the past 30 days

Avg. Monthly QSR Meals:

14.6% or 701,429 of PHX DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.
Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 18.3% more likely to
use QSRs past mo., 4.1% more likely to use Sit-Down Restaurants past mo., 24.1% more likely to use Casinos
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Top-10 Cuisines: Adults 18 or older
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15.7% or 42,871,420 of USA DMA Adults 18 or older Used BURGER KING One or More Times in the past 30...
Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 6.% less likely to have
a 401K, 7.2% more likely to have an Auto Loan, 9.6% less likely to Invest/Trade Stocks Online, 17.4% more
likely to pay with their Debit Card.
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Quick service restaurants used past 30 days: Burger King




18.7% or 1,429,989 of CHI DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.
Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 1.8% less likely to have
a 401K, 10.9% more likely to have an Auto Loan, 8.1% more likely to Invest/Trade Stocks Online, 13.3% more
likely to pay with their Debit Card.
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13.3% or 766,786 of WDC DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.
Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 7.7% less likely to have
a 401K, 2.2% more likely to have an Auto Loan, 28.3% less likely to Invest/Trade Stocks Online, 18.1% more
likely to pay with their Debit Card.
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13.% or 594,578 of SEA DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.
Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 14.7% less likely to
have a 401K, 4.5% more likely to have an Auto Loan, 22.2% less likely to Invest/Trade Stocks Online, 10.2%

more likely to pay with their Debit Card.
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14.6% or 701,429 of PHX DMA Adults 18 or older Used BURGER KING One or More Times in the past 30 days.
Adults 18 or older who Used BURGER KING One or More Times in the past 30 days are 2.6% more likely to

have a 401K, 22.5% more likely to have an Auto Loan, 14.5% less likely to Invest/Trade Stocks Online, 28.%
more likely to pay with their Debit Card.
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Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an average of 3 days, 8 hours,
5 minutes and 44 seconds each week with All Forms of Media.

82.9% of Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an avg. of 8 hours and 53 minutes
each week listening to All Local AM/FM Radio, representing 9.2% of total time spent with all forms of Media.
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Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an average of 3 days, 4 hours,
40 minutes and 36 seconds each week with All Forms of Media.

82.1% of Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an avg. of 9 hours and 29 minutes
each week listening to All Local AM/FM Radio, representing 10.2% of total time spent with all forms of Media.
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Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an average of 3 days, 4 hours,
50 minutes and 10 seconds each week with All Forms of Media.

77.8% of Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an avg. of 8 hours and 12 minutes
each week listening to All Local AM/FM Radio, representing 8.3% of total time spent with all forms of Media.
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Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an average of 3 days, 5 hours,
42 minutes and 48 seconds each week with All Forms of Media.
80.% of Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an avg. of 8 hours and 18 minutes each
week listening to All Local AM/FM Radio, representing 8.6% of total time spent with all forms of Media.
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Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an average of 3 days, 2 hours,
42 minutes and 45 seconds each week with All Forms of Media.

87.8% of Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an avg. of 9 hours and 16 minutes
each week listening to All Local AM/FM Radio, representing 10.9% of total time spent with all forms of Media.
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Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an average of 2 days, 12
hours, 52 minutes and 40 seconds each week with All Forms of Ad-Supported Media.
79.6% of Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an avg. of 8 hours and 0 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.5% of total time spent with all forms of Ad-Supported Medi

EE
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Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an average of 2 days, 11
hours, 3 minutes and 25 seconds each week with All Forms of Ad-Supported Media.

79.% of Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an avg. of 8 hours and 42 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 11.6% of total time spent with all forms of Ad-Supported Medi
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| Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an average of 2 days, 8 hours,
34 minutes and 23 seconds each week with All Forms of Ad-Supported Media.

72.6% of Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an avg. of 7 hours and 2 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 9.% of total time spent with all forms of Ad-Supported Media.
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Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an average of 2 days, 7 hours,
55 minutes and 22 seconds each week with All Forms of Ad-Supported Media.
76.9% of Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an avg. of 7 hours and 31 minutes
each week listening to Local Ad-Supported AM/FM Radio, representing 10.3% of total time spent with all forms of Ad-Supported Med
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Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an average of 2 days, 10
hours, 14 minutes and 6 seconds each week with All Forms of Ad-Supported Media.

85.3% of Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an avg. of 8 hours and 9 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 11.9% of total time spent with all forms of Ad-Supported Medi
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| Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an average
of 8 hours and 41 minutes each day with All Forms of Ad-Supported Media. 79.6% listen to Local
AM/FM Radio for an avg. of 68.6 minutes/day.(Local Radio delivers 10.5% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an average
of 8 hours and 26 minutes each day with All Forms of Ad-Supported Media. 79.% listen to Local
AM/FM Radio for an avg. of 74.6 minutes/day. (Local Radio delivers 11.6% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an average
of 8 hours and 4 minutes each day with All Forms of Ad-Supported Media. 72.6% listen to Local
AM/FM Radio for an avg. of 60.4 minutes/day. (Local Radio delivers 9.% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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" Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an average

of 7 hours and 59 minutes each day with All Forms of Ad-Supported Media. 76.9% listen to Local

AM/FM Radio for an avg. of 64.5 minutes/day. (Local Radio delivers 10.3% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Adults 18 or older who Used BURGER KING One or More Times in the past 30 days spend an average
of 8 hours and 19 minutes each day with All Forms of Ad-Supported Media. 85.3% listen to Local
AM/FM Radio for an avg. of 69.9 minutes/day.(Local Radio delivers 11.9% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 18 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Total Persons:

- 34,113,420 or 79.6% of Adults 18 or older who Used BURGER KING One or More Times in the past
30 days listen to Ad-Supported Local AM/FM Radio for an average of 68.6 minutes every day
representing 38.1% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Aud:o (Persons & % Reach): Adults 18 or older

- 1,129,195 or 79.% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 74.6 minutes every day
representing 37.% of all time spent daily with Ad-Supported Audio.
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- 557,016 or 72.6% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 60.4 minutes every day
representing 38.4% of all time spent daily with Ad-Supported Audio.
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457,398 or 76.9% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 64.5 minutes every day
representing 38.6% of all time spent daily with Ad-Supported Audio.

Y —— T
e

Avg. Hours+Minutes/day with
Audio: Adults 18 or older

5.5% who Used BURGER KING
5.8% One or More Times in the
past 30 days

ETRR

W SEA

Avg. Day All Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time spent:
28.6%

o o
g po . oo’
RER R R R R =

e

=
%
R

Owned
Music
172

SiriusXm
211

Podcasts
26.0

TV Music
Channels
YouTube Music 171

pL
Amaz
on
Musi
Cuee

Local AM/FM
Radio
713

Podcasts

Local AM/FM
Radio
67.8

31.9

26.4

Spotify

YouTube
Music
17.0

SiriusXmM
139

Amazon
Music...

TV Music
Channels
14.5

Owned
Music
13.8

Appl  Pan
e dor
a

All Others

12.2

® who Used BURGER KING One or More Times in the past 30 days

M SEA

Avg. Week Ad-Supported Audio (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Audio (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Total Persons: % Time Spent:
Local AM/FM Radio  ARPEpRC] 69.1%
Podeasts T el T 17
VMt ol PPOT RO 7%
voutube e g g TVMusc
Spotify m ‘ m Podcasts YouTube Music Podcasts Channels
24.0 21.2 29.2 145
A ok AP '
All Others m Avg. Hours+Minutes/day with Ad- m
Supported Audio: Adults 18 or older All Others
Pandora m 5o | Spotify 86 YouTube Music :3:22 Oti” .
iHeartRadio SRR I 0% s v 10.8 322 89 8 zr”
siuskv | ERARTeS 112.0% _ m ARy Music Pandora i
Audiobooks 0.0% y Channel ~ Amazon 7.3
) _ 0.0% who Used BURGER KING SEA m Local AM/FM Radio s Music Local AM/FM Radio Spotify Pandora
owned Music iy 00 i e v ke [0, | 64.5 171 8.7 60.7 12.1 8.4
- g 28ty
= who Used BURGER KING One or More Times in the past 30 days mSEA = who Used BURGER KING One or More Times in the past 30 days SEA
SEA DMA Scarborough R1 2026: Mor25-Mar26 Qual Intab 532 ® Share of Everything

soefa.ai

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. for Anything _

Quick service restaurants used past 30 days: Burger King



Avg. Week All Audio (Persons & % Reach): Adults 18 or older

Local AM/FM Radio

Total Persons:

- 598,424 or 85.3% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 69.9 minutes every day
representing 40.9% of all time spent daily with Ad-Supported Audio.
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. 34,113,420 or 79.6% of Adults 18 or older who Used BURGER KING One or More Times in the past
30 days listen to Ad-Supported Local AM/FM Radio for an average of 68.6 minutes every day
representing 38.1% of all time spent daily with Ad-Supported Audio.
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1,129,195 or 79.% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 74.6 minutes every day
representing 37.% of all time spent daily with Ad-Supported Audio.
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557,016 or 72.6% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 60.4 minutes every day
representing 38.4% of all time spent daily with Ad-Supported Audio.

Weekly 72.6% 70.7% Avg. Hours+Minutes/day with Ad-Supported
Reach %

Audio: Adults 18 or older
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457,398 or 76.9% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 64.5 minutes every day
representing 38.6% of all time spent daily with Ad-Supported Audio.
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598,424 or 85.3% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio for an average of 69.9 minutes every day
representing 40.9% of all time spent daily with Ad-Supported Audio.
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34,113,420 or 79.6% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Classic Hits,
Pop Contemporary Hit Radio, Classic Rock, and Country.
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1,129,195 or 79.% of Adults 18 or older who Used BURGER KING One or More Times in the past 30 days
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Local AM/FM Radio Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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557,016 or 72.6% of Adults 18 or older who Used BURGER KING One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, All News, Classic

Hits, Country, and Alternative.
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457,398 or 76.9% of Adults 18 or older who Used BURGER KING One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Adult
Contemporary, Country, Classic Rock, and Classic Hits.
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598,424 or 85.3% of Adults 18 or older who Used BURGER KING One or More Times in the past 30 days
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Hot AC, Classic
Hits, Pop Contemporary Hit Radio, and Classic Rock.
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29,308,960 or 68.4% of Adults 18 or older who Used BURGER KING One or More Times in the past
30 days watch Ad-Supported Local TV Stations for an average of 108.1 minutes every day
representing 32.% of all time spent daily with Ad-Supported Video.
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1,053,959 or 73.7% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 118.7 minutes every day representing
36.4% of all time spent daily with Ad-Supported Video.
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Non-Premium Cable TV...
Local TV Stations
Netflix
YouTube Video
Amazon Prime/IMDb/FireTV
AppleTV+,fubo,Pluto, Tubi, etc,
Roku + The Roku Channel

Hulu/Hulu + Live TV (any Hulu)
Paramount+

Peacock

Disney+

Premium Cable TV Networks

= who Used BURGER KING One or More Times in the past 30 days

Totol Persons:

m

52.2%

e —
e ek

who Used BURGER KING

One or More Times in the

past 30 days

= WDC

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

% Time spent:

462,337 or 60.3% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 89.4 minutes every day representing
28.1% of all time spent daily with Ad-Supported Video.
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Avg. Week All Video (Persons & % Reach): Adults 18 or older
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370,569 or 62.3% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 80.1 minutes every day representing
26.2% of all time spent daily with Ad-Supported Video.
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481,845 or 68.7% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 77.7 minutes every day representing
29.7% of all time spent daily with Ad-Supported Video.
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29,308,960 or 68.4% of Adults 18 or older who Used BURGER KING One or More Times in the past
30 days watch Ad-Supported Local TV Stations for an average of 108.1 minutes every day
representing 32.% of all time spent daily with Ad-Supported Video.
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1,053,959 or 73.7% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 118.7 minutes every day representing
36.4% of all time spent daily with Ad-Supported Video.
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462,337 or 60.3% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 89.4 minutes every day representing
28.1% of all time spent daily with Ad-Supported Video.
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370,569 or 62.3% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 80.1 minutes every day representing
26.2% of all time spent daily with Ad-Supported Video.
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481,845 or 68.7% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days watch Ad-Supported Local TV Stations for an average of 77.7 minutes every day representing
29.7% of all time spent daily with Ad-Supported Video.
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' 29,308,960 or 68.4% of Adults 18 or older who Used BURGER KING One or More Times in the past
30 days watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening,
Comedies, Local News - Morning, Sports, Game Shows, and Movies.
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1,053,959 or 73.7% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening,
Comedies, Local News - Morning, Game Shows, Sports, and Local News - Lat
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Local TV Statron Programs (Persons & % Reach): Adults 18 or older
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' 462,337 or 60.3% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Comedies, Local News -
Evening, Game Shows, Local News - Morning, and Movies.
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Local TV Station Programs (Persons & % Reach): Adults 18 or older
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' 370,569 or 62.3% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Dramas,
Local News - Morning, Sports, Movies, and Game Shows.

Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Comedies
141

Local News -
Morning
38.6

Food/C

Mystery/Suspense
/Crime

Game Shows | Documentaries

13.7

Dramas
37.9

Local News -

Evening

26.8 193

Mystery/Susp
ense/Crime

Comedies
235

Nation

al/Net

News - work
Late News
18.7 13.8

Local

Game Shows

23.4

Food/Cook
ing...

Docu
menta
ries
9.8

= who Used BURGER KING One or More Times in the past 30 days

mSEA

Ad-Supported Local TV Station Programs (Persons & % Reach): Adults 18 or older

{Average week)
Sports

lLocal News - Evening
Comedies

Local News - Morning
Dramas

Movies
National/Network News
Game Shows
Mystery/Suspense/Crime
Local News - Late
Food/Cooking Shows
Science Fiction

Reality - Adventure

SEA

DMA

Tatal Persans:

R ———
M"

% Time

§

Avg. Hours+Minutes/day with Ad-
Supported Local TV Stations: Adults

B — e

18 or older
—
19.0% who Used BURGER KING m
Lo |z el s

- N [ 5
R £

® who Used BURGER KING One or More Times in the past 30 days
Scarborough R1 2026: Mar25-Mar26 Qual Intab 532

mSEA

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

d—Suggorted Local TV Station Programs (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Game Shows

13.7 Dramas

39.2

Reality

Mystery/Suspense = Advent
JCrime ure
Akl 53
Local News -
Morning
38.6

Scie
Fict

Food/Cookin
g Shows...

Comedies
131

Comedies
220

Local News -
Evening

27.7 20.0

Mystery/Suspe =
nse/Crime

Game Shows
234

Natio

nal/N

Local etwo
News rk

Late News

18.7 11.5

Reality Food/...
Advent

ure... Scien...

= who Used BURGER KING One or More Times in the past 30 days

Quick service restaurants used past 30 days: Burger King

u SEA

soefa.ai

* Share of Everything
for Anything _



Local TV Station Programs (Persons & % Reach): Adults 18 or older

(average week)
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Food/Cooking Shows
Local News - Late

Court Shows

Total Fersons:

Avg. Hours+Minutes/day with Local

' 481,845 or 68.7% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Sports, Local News -
Morning, Local News - Evening, Movies, and Court Shows.
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Avg. Week All Digital (Persons & % Reach): Adults 18 or older
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5 Avg. Hours+Minutes/day with
Digital: Adults 18 or older

[ 33,404,261 or 77.9% of Adults 18 or older who Used BURGER KING One or More Times in the past
30 days use Ad-Supported Social Media for an average of 172.2 minutes every day representing
27.7% of all time spent daily with Ad-Supported Digital Media.

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Qigital (Persons & % Reach): Adults 18 or older

1,156,570 or 80.9% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days use Ad-Supported Social Media for an average of 164.7 minutes every day representing 27.2%
of all time spent daily with Ad-Supported Digital Media.

Avg Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Qigital (Persons & % Reach): Adults 18 or older

search (Google, Bing, etc)

% Time Spent:

587,181 or 76.6% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days use Ad-Supported Social Media for an average of 175.1 minutes every day representing 28.4%
of all time spent daily with Ad-Supported Digital Media.

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All E_igital (Persons & % Reach): Adults 18 or older
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= who Used BURGER KING One or More Times in the past 30 days

395,880 or 66.6% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days use Ad-Supported Social Media for an average of 156.8 minutes every day representing 26.3%
of all time spent daily with Ad-Supported Digital Media.
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Avg. Week All Qigital (Persons & % Reach): Adults 18 or older
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586,097 or 83.6% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days use Ad-Supported Social Media for an average of 219.5 minutes every day representing 36.1%
of all time spent daily with Ad-Supported Digital Media.

Avg. Day All Digital (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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Avg. Week All Sacml Medm (Persons & % Reach): Adults 18 or oider Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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31,706,522 or 74.% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days use Ad-Supported Facebook for an average of 63.7 minutes every day representing 37.% of all
time spent daily with Ad-Supported Social Media.

aggg i

Facebook
68.6

Instagram
33.7

TikTok
175

LinkedIn

YouTube
Video
242

Pinte

71 res.—

9.8 —1

Facebook
54.2

YouTube Video
23.6

Instagram
29.5

Pinter

Linkedin est...
9.1

Wh...

TikTok Reddit
13.5 83 Sna.. | O &

# who Used BURGER KING One or More Times in th

past 30 days

HUSA

Avg. Week Ad-Supported Social Media (Persons & % Reach): Adults 18 or older

Total Pessons:
Facebook

4 |,‘,J

303,225,135
Instagram
YouTube Video o 4 -
TikTok 00 9 89
Linkedin
LELE 55 013 551

26.4%
Pinterest AT S R U
WhatsApp
snapchat  [FREEET, Rt
Others(Rumble, Threads,... m“
Blogs/Message Boards (read... mm 17.0%

past 30 days
= who Used BURGER KING One or More Times in the past 30 days
Scarborough R1 2026: Jan25-Mar26

UsA USA Projection

Avg. Hours+Minutes/day with Ad-
Supported Social Media: Adults 18
or older

who Used BURGER KING usa
One or More Times in the

mUSA

Qual intab 3,861

% Time Spent:

Avg. Day Ad-Supported Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

o , ™
S e o0 s KN <
K‘ bR R R BRI bR R =R &

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Facebook
63.7

Instagram

26.4

TikTok
175

Linked!
n
7.8

YouTube Video
241

Pint Red
eres dit
L. | 56

w

Facebook
51.0

YouTube Video
23.5

Instagram
22.8

Pinter
est...

Linkedl | Reddi

n t..
6.9

TikTok
135

= who Used BURGER KING One or More Times in the past 30 days

Quick service restaurants used past 30 days: Burger King

mUSA
® Share of Everything



Avg. Week All Socml Media (Persons & % Reach): Adults 18 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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947,912 or 66.3% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days use Ad-Supported Facebook for an average of 59.2 minutes every day representing 36.% of all
time spent daily with Ad-Supported Social Media.
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587,181 or 76.6% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days use Ad-Supported Facebook for an average of 64.1 minutes every day representing 36.6% of all
time spent daily with Ad-Supported Social Media.
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395,880 or 66.6% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days use Ad-Supported Facebook for an average of 52.3 minutes every day representing 33.3% of all
time spent daily with Ad-Supported Social Media.
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463,168 or 66.% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days use Ad-Supported Facebook for an average of 84.4 minutes every day representing 38.4% of all

time spent daily with Ad-Supported Social Media.
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31,706,522 or 74.% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days use Ad-Supported Facebook for an average of 63.7 minutes every day representing 37.% of all
time spent daily with Ad-Supported Social Media.
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| 947,912 or 66.3% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days use Ad-Supported Facebook for an average of 59.2 minutes every day representing 36.% of all
time spent daily with Ad-Supported Social Media.
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587,181 or 76.6% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days use Ad-Supported Facebook for an average of 64.1 minutes every day representing 36.6% of all
time spent daily with Ad-Supported Social Media.
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| 395,880 or 66.6% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days use Ad-Supported Facebook for an average of 52.3 minutes every day representing 33.3% of all
time spent daily with Ad-Supported Social Media.
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463,168 or 66.% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days use Ad-Supported Facebook for an average of 84.4 minutes every day representing 38.4% of all
time spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 2,953,835;
Local Radio: 2,134,873; Social Media: 2,128,023; Non-Prem. Cable: 1,079,462; Local TV:
988,840 reaching Adults 18 or older who Used BURGER KING One or More Tim
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M-F 6a-7p Avg. Available Impressions per 15-min. are..
Social Media: 74,667; Local Radio: 69,823; Non-Prem. Cable: 36,879; Local TV: 36,353
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 50,842;
Social Media: 36,501; Local Radio: 34,491; Non-Prem. Cable: 18,383; Local TV: 15,306
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 48,177;
Social Media: 38,233; Local Radio: 38,180; Non-Prem. Cable: 17,161; Local TV: 15,507
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older

(average week)

Total Persons:

37,665,007 or 87.9% of Adults 18 or older who Used BURGER KING One or More Times in the past
30 days spend an average of 53. minutes per day driving, seeing Billboards and Signs. 66.5% Listen
to Local Radio Stations Out-of-Home for an average of 41.6 minu
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1,208,058 or 84.5% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days spend an average of 48. minutes per day driving, seeing Billboards and Signs. 66.% Listen to
Local Radio Stations Out-of-Home for an average of 45.2 minute
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701,033 or 91.4% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days spend an average of 65.8 minutes per day driving, seeing Billboards and Signs. 60.7% Listen to
Local Radio Stations Out-of-Home for an average of 36.6 minute
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 18 or older
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535,889 or 90.1% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days spend an average of 40.8 minutes per day driving, seeing Billboards and Signs. 64.3% Listen to
Local Radio Stations Out-of-Home for an average of 39.1 minute
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609,286 or 86.9% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days spend an average of 56.8 minutes per day driving, seeing Billboards and Signs. 71.3% Listen to
Local Radio Stations Out-of-Home for an average of 42.4 minute
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37,665,007 or 87.9% of Adults 18 or older who Used BURGER KING One or More Times in the past 30 days
ispend an average of 53. minutes per day driving, seeing Billboards and Signs representing 33.3% of all Time
Spent with Ad-Supported Out-of-Home Media.
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1,208,058 or 84.5% of Adults 18 or older who Used BURGER KING One or More Times in the past 30 days
spend an average of 48. minutes per day driving, seeing Billboards and Signs representing 28.8% of all Time
Spent with Ad-Supported Qut-of-Home Media.
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701,033 or 91.4% of Adults 18 or older who Used BURGER KING One or More Times in the past 30 days

spend an average of 65.8 minutes per day driving, seeing Billboards and Signs representing 40.4% of all
Time Spent with Ad-Supported Qut-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 18 or older
Weekly

Reach % “Share of Ad-Supported OOH Media"
' Cam

96.0%

91.4%

who Used BURGER KING wbDC
One or More Times in the
71.2% 701% past 30 days
60.7% 59.1%
53.1%
40.7%
29.3%
. 17.1%
13.4%  12.1% 12.0%

10.2%
7.5%
Weekly 8.3% 5.3%
Total 5.8% T
Persons s I —_— ——
Reached: SO s &hme  “RG/AM Radis™  Walkingin Towns,  Grocerysiares”  ShipmingMalle”  Resturants BRI Movie Theaters  PublcTransi . Stadiums& Arénss  Health Clubs/Gyme
Average (Weekly Drivers) Cities, Downtown
Daily Minutes Areas
with Ad-Supported
OO0H Media: |
® who Used BURGER KING One or More Times in the past 30 days m WDC
wbcC DMA Secarborough R1 2026: Mar25-Mar26 Qual intab 778 WASHINGTON, DC DMA

Scarborough R1 2026: Mar25-Mar26 Qual intab 5703
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcuasting, Inc. LLC. Al rights reserved.

E ® Share of Everything
.al for Anything _ =

Quick service restaurants used past 30 days: Burger King




535,889 or 90.1% of Adults 18 or older who Used BURGER KING One or More Times in the past 30 days
spend an average of 40.8 minutes per day driving, seeing Billboards and Signs representing 28.6% of all
Time Spent with Ad-Supported Out-of-Home Media.
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609,286 or 86.9% of Adults 18 or older who Used BURGER KING One or More Times in the past 30 days
spend an average of 56.8 minutes per day driving, seeing Billboards and Signs representing 34.1% of all
Time Spent with Ad-Supported Out-of-Home Media.
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1,208,058 or 84.5% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days spend an average of 48. minutes per day driving an average of 27.9 miles each day and are
55.5% more likely to use I-57 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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701,033 or 91.4% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days spend an average of 65.8 minutes per day driving an average of 38.3 miles each day and are
121.2% more likely to use Route 214/Central Avenue than the Metro

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older
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535,889 or 90.1% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days spend an average of 40.8 minutes per day driving an average of 23.7 miles each day and are
246.5% more likely to use 6th Avenue (Puyallup) than the Metro ave

Top-26 Employment Zip Codes: Adults 18 or older
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609,286 or 86.9% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days spend an average of 56.8 minutes per day driving an average of 33. miles each day and are
94.7% more likely to use 32nd Street than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 18 or older Top-26 Residential Zip Codes: Adults 18 or older Top-26 Employment Zip Codes: Adults 18 or older
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14,686,952 or 34.3% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.1 minutes every day
representing 31.9% of all time spent daily with All forms of Print M
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. 565,071 or 39.5% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.8 minutes every day
representing 34.7% of all time spent daily with All forms of Print Medi
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267,420 or 34.9% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.3 minutes every day
representing 31.6% of all time spent daily with All forms of Print Medi

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Totol Persans: % rime spent:
Local Daly Newspaperls) (Daily R TR T o ﬁ
Local Daily Newspaper(s) (Daily+Sunday) mm
Direct Mail Advertising (excluding Catalogs) mw
LocalDally Newspaper() (sundey)

Books

Local Daily Local Daily
Newspaper(s) eet Newspaper(s)
New York Times {Daily+Sunday) X Daity (DailysSunday)
(Sunday) 9.3 . 5 X 8.7

124

New York Times (Daily)

i Avg. Hours+Minutes/day with All Local Dait ; Local Dy
E—— et e ot -
. N York Tis il H New York Times
New York Times (Sunday) (;:EI:“":::: “:i'g" (D;AM (DailysSunday) 8.7 83
Wall Street Joumnal (Daily) 104 2
USA Today (Daily) )
Direct Mail Direct Mail Catalogs
All Local wm‘dv Newspapers Advertising Advertising 37
(excluding New York Times (excluding =
Magazines who Used BURGER KING One or USA Today {Daily) Catalogs) Magazines £ {Sunday) USA Today (Daily) Magazines Catalogs)
More Thmes In the past 30 days 10.0 75 7.0 - 123 10.1 7.4 7.3
Catalogs
# who Used BURGER KING One or More Times in the past 30 days mWDC = who Used BURGER KING One or More Times in the past 30 days mWDC
Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg. Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
Total Persans: % Time Spent:
Local Daily Newspaper(s) {Daily

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)

New York Times
(Daity+Sunday) Local Daily
10.5 Newspaper(s) New York Times
{(Daily+Sunday) (Daity)
87

New York Times 87

Local Daily Newspaper(s) (Sunday)

=3

New York Times (Daily)

0% Local Daily A UsA “)fu-z (Daily)

Newspaper(s)

New York Times (Daily+Sunday) P c (Sunday) {sulgu;vl
13.1 7
Mew Vork Times {funday) m L Avg. Hours+Minutes/day with Ad- Vi
wall street sournal (paily) - [EASHTS EUSIE Supported Print Media: Adults 18 or older| e B s Local Daity
treet Journal (Dail ¥

Newspaper(s) {Daily

%1 83

- "

All Local Weekly Newspapers
mn-"' BN m
Catologs [ RAAROSS B %30 S T e

More Times in the past 30 days
0.0%
wooks i 005

New York Times
{Daity)
B4

Local Daily {excludin
Newspaper(s) g
(Sunday) Wall Street Journal (Daily) Magazines Catalogs)
12.0 10.0 74 7.3

MNew York Times Local Daily Newspaper(s)
(Sunday) (Daity Magarzines
12.4 86 7.0

i

# who Used BURGER KING One or More Times in the past 30 days mWDC = who Used BURGER KING One or More Times in the past 30 days =WDC
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255,875 or 43.% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.8 minutes every day
representing 30.4% of all time spent daily with All forms of Print Media

Avg. Week All Print Media (Persons & % Reach): Adults 18 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

New York Times (Daily+Sunday)

Books

New York Times (Sunday)

New York Times (Daily)

Wall street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Catalogs

Magazines

Total persans:

T — T A
29.0% e

T —TR T

-m"-
—-
mm—
a5 720 | 700
(107003 | x4
H 4.1%

# who Used BURGER KING One or More Times in the past 30 days

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

who Used BURGER KING One or
More Times in the past 30 days

ESEA

USA Today (Daily)
105

New York Times
(Sunday)
148
Local Daily
Newspaper(s)
(Daity+sunday)

Direct Mail
Advertising
(excluding
Catalogs)
7.8

New York
Times
(Daily)

| so0

Local Daily
New York Times | Newspaper{s)
(Daily+Sunday) (Daily

1.4 89

Magazines

Local Daily
Newspaper(s)
(Daity+Sunday)

85

Local Daily
Newspaper(s)
(Daily
7.9

New York Times

- goml
New York Times

(Daily+Sunday)
105

Catalog
Direct Mait P

Advertising
(excluding
Catalogs)
7.6

34
New York Times
(Sunday)

USA Today (Daily)
128 29 AL

Magazines
7.5

= who Used BURGER KING One or More Times in the past 30 days

H SEA

Avg. Week Ad-Supported All Print Media (Persons & % Reach): Adults 18 or older Avg.

Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

New York Times (Daily+Sunday)

New York Times (Sunday)

New York Times (Daily)

Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Catalogs

Magazines

Books

SEA DMA

Avg. Hours+Minutes/day with Ad-

H"
R

24,52 4.1%
s 50 | ¥t
= 15

0.0%

# who Used BURGER KING One or More Times in the past 30 days

Scarborough R1 2026: Mar25-Mar26 Qual Intab

who Used BURGER KING One or
More Times inthe past 30 days

WSEA
532

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcosting, inc. LLC. All rights reserved.

Supported Print Media: Adults 18 or older|

% Time Spent:

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older

@.

-

FEEPEPEE

Wall Street
Journal (Daily)
10.0

USA Today (Daily}
10.5

New York Times
(sunday)
14.8

Direct Mail
Advertising
{excluding Catalogs)
7.8

Local Daily
Newspaper(s) (Daily
89

Local Daily
Newspaper(s) [Sunday)
14.0

New York Times (Daily) | Magazines

72

New York Times
(Daily+Sunday)
105

Wall Street
USA Today (Daily) Journal (Daily)
New York Times. 9.9 9.2
{Sunday)
12.8

Local Daity
Newspaper(s) (Daily
7.9

Local Daity
Newspaper(s)
(Sunday)
120

Direct Mail Advertising ~ Magazine
New York Times (Daily) {excluding Catalogs) s
82 76 75
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. 141,536 or 20.2% of Adults 18 or older who Used BURGER KING One or More Times in the past 30
days read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.6 minutes every day
representing 27.% of all time spent daily with All forms of Print Media

Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)

Books

All Local Weekly Newspapers

Avg. Hours+Minutes/day with All
Print Media: Adults 18 or older

New York Times (Daily)

Wall Street Journal (Daily)

Calogh m
mmﬂ

New York Times (Daily+Sunday)

New York Times (Sunday)

USA Today (Daily) who Used BURGER KING One or

More Times in the past 30 days

-
-

Magazines

New York Times (Sunday)
135

New York Times {Sunday)
New York Times New York Times
(Daity+Sunday)

USA Today (Daily)
12.4 1.4

Local Baily
Mewspaper(s)

[Daily+Sunday) Local Daily

Newspaper(s)
(Daily
9.2

Magatines

Direct Mail
Advertising {excluding
Catalogs)

74

Catalogs
36

USA Today (Daily)
123

New York Times
(Daily)
10.3

Local Daily

Newspaper(s)

(Daily+sunday)
9.5

New York Times.
(Daily+sunday)
124

Local Daily
Newspaper(s)
(Daily
9.1

Direct Mail

Wall Street
Journal (Daity)
123

Magazines

Catalogs
3.6

All Local...

= who Used BURGER KING One or More Times in the past 30 days
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Avg. Week Ad-Supported AII Print Media (Persons & % Reach): Adults 18 or older Avg.

persons: % Time Spent:

Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 18 or older
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New York Times
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124 144
‘Wall Street lournal
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85
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Mewspaper(s)
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Newspaper(s) (Daily
9.2 7.4

New York Times
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9.5
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Cable TV Networks

Local Broadcast TV

Video Streaming Services

“Advertising Actions"

P18+ who Used BURGER KING One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

107,409,961 39.3%
97,287,216 35.6%

79,811,340 29.2%

63,738,660

38,641,707 14.1%
40,027,219 14.7%

42,363,370 15.5%

Local AM/FM Radio

42,714,536 15.6%

Podcasts
Newspapers
Audio Streaming Services

Billboards

33,715,210 12.3%

29,990,159 11.0%

USA

29,182,413 10.7%

27,293,204 10.0.0/;
m P18+ who Used BURGER KING One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
m P18+ USA AVEJRAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)

USA DMA Scarborough R12026: Jan25-Mar26  Qual Intab: 38! * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a . al for Anything =
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"Advertising Actions"

P18+ who Used BURGER KING One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Social Media

37.8%

2,886,830

Websites

2,668,500

Direct Mail | i

Broadcast, Cable, & Sat TV

1,738,476

Local AM/FM Radio

1,267,446

Cable TV Networks T 13.9%

Video Streaming Services

804.166 10.5%

Audio Streaming Services

m P18+ who Used BURGER KING One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
M P18+ CHICAGO AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
CHICAGO DMA Scarborough R12026: Feb25-Feb26 QualIntab: 776 f' * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a . al for Anything =
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Social Media

Websites

Broadcast, Cable, & Sat TV
Direct Mail

Video Streaming Services
Cable TV Networks
Podcasts

Local Broadcast TV

Audio Streaming Services

"Advertising Actions"

P18+ who Used BURGER KING One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

2,592,628 44.9%

2,258,481 39.1%

1,518,699 26.3%

1,681,178

1,046,974 18.1%

845,393 14.6%

776,562 13.4%

785,765 13.6%

719,147 12.4%

Local AM/FM Radio

973,042 T 16.8%

Billboards

Newspapers

5.8% WASHINGTON, DC
752,729 13.0%

609,100 10.5%
= P18+ who Used BURGER KING One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

B P18+ WASHINGTON, DC AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
WASHINGTON, DC DMA  Scarborough R12026: Mar25-Mar26  QualIntab: 778

* Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. SO e a B al for Anything
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Social Media

Websites
Direct Mail
Broadcast, Cable, & Sat TV

Podcasts

"Advertising Actions"”

P18+ who Used BURGER KING One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

1,854,999 40.5%

1,675,024 36.6%

1,205,007 26.3%

954,594 20.8%

Local AM/FM Radio

698,070 15.2%

569,967

Cable TV Networks

Local Broadcast TV

Video Streaming Services
Newspapers

Audio Streaming Services

Billboards

SEATTLE-TACOMA DMA  Scarborough R1 2026: Mar25-Mar26  Qual Intab: 532

495,379

454,555 9.9%

653,393 14.3%

448,908 9.8%

432,989 9.5% SEATTLE-TACOMA

355,859 7.8%
® P18+ who Used BURGER KING One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

M P18+ SEATTLE-TACOMA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
Share of Everything

.
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. soe fa .dl for anyching -
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"Advertising Actions"

P18+ who Used BURGER KING One or More Times in the past 30 days
(Shopped/Visited/Bought past 3mos Due to Ads on %)

1,739,588 36.1%

1,702,091 35.3%

Social Media
Websites
Direct Mail 1,355,269 28.8%
Broadcast, Cable, &Sat TV g 4 e

Cable TV Networks  Fryemn 15.6%
Local Broadcast TV  grspisy 15.9%

Podcasts =y, 13.1%
Local AM/FM Radio

746,125 15.5%

Video Streaming Services
Audio Streaming Services
Newspapers

Billboards

605,172 12.6%

539,630 11.2%

,73¢ PHOENIX
556,207 11.5%

450,393 9.3%
= P18+ who Used BURGER KING One or More Times in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)

H P18+ PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
PHOENIX DMA Scarborough R12026: Feb25-Feb26 QualIntab: 401 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. S 0 e a . al for Anything ©
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